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MSSc in Advertising Programme (Full-Time and Part-Time)

Study Scheme
Applicable to students admitted in 2025-2026

Coursework Requirement
Students are required to complete a minimum of 24 units of courses for graduation.

Required Courses 15 units
COMM 5520* Applied Communication Research

COMM 5831  Theories in Advertising and Communication

COMM 5833  Creative Works: Appreciation and Strategy

COMM 5835 Legal and Ethical Aspects in Advertising

COMM 6848  Account Planning and Advertising Management

Elective Courses (from School of Journalism and Communication) 9 units
COMM 4848** New Media Advertising

COMM 5110  Topical Studies in Communication |

COMM 5111 Topical Studies in Communication Il

COMM 5460  Public Relations Writing

COMM 5510 Media Management

COMM 5580  Strategic Public Relations in Greater China

COMM 5723  Public Relations and Globalization

COMM 5837  Creative Digital Media Production

COMM 5838  Mastering Digital Media Content

COMM 5840  Applied Advertising Copywriting

COMM 5841 Topical Studies in Advertising |

COMM 5842  Topical Studies in Advertising Il

COMM 5846  Branding in China

COMM 5850  Advanced Advertising Art Direction

COMM 6120  Topical Studies in Communication Il

COMM 6121  Topical Studies in Communication IV

COMM 6420  Strategies for Integrated Communication Campaigns
COMM 6836  Channel Planning and Performance Media

COMM 6839  Consumer Behavior and Audience Analysis

COMM 6858 Brand Strategy and Integrated Marketing Communication

Elective Courses (from the Department of Marketing)

Subject to approval of programme directors, students can take selected courses from
M.Sc. in Marketing programme. These courses have limited quota.

MKTG 5012
MKTG 5013
MKTG 5014
MKTG 5015
MKTG 6011
MKTG 6012
MKTG 6013
MKTG 6014
MKTG 6015
MKTG 6017
MKTG 6021
MKTG 6026
MKTG 6029

Marketing Research

Buyer Behaviour

Managing Service Excellence
Organisational Marketing

Strategic Marketing

Integrated Marketing Communication
Customer Analytics

Global Marketing Management
Salesmanship and Sales Management
Strategic Brand Management
Business Negotiation

Behavioral Decision Making

Al and Social Media
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MKTG 6033 Digital Marketing

MKTG 6035 Overview of Machine Learning in Marketing
MKTG 6036 Pricing Analytics

MKTG 6037 Advanced Machine Learning in Marketing

The above elective course list is subject to changes by the School. Students will be
advised to take courses that form a coherent whole relating to their career objectives.

Total: 24 units

* Students who have taken research method course(s) in Social Science or related disciplines may
apply for course exemption from the Division Head. The grade(s) obtained in the course(s) must be B
or above. Supporting materials need to be provided by the student, including the official transcript

with proof of grade(s) and the course syllabi of the course(s) taken.
™ Students cannot take more than one undergraduate course. There are additional requirements for

postgraduate students when taking undergraduate courses.

Remarks
With the approval of the Division Head, in lieu of the courses on the elective course list, students can

take other COMM courses at 5000 level or above for graduation.
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